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Founded in South Africa in 1895 as South African              
Breweries (SAB)

World’s Second Largest Brewer in terms of  volume
Presence in 75 countries across 6 continents
US $18.7 billion in Revenue in 2009
70,000 employees worldwide
200+ Brands Owned
SAB Miller is also one of the world’s largest bottler’s

of Coca-Cola products

Research suggests that a moderate 
consumption of beer is associated with a 
decreased risk of heart disease and slows 
down the process of aging

SAB Miller Plc



1895

Evolution
 Incorporation 
of South African 
Breweries (SAB) 
Ltd. 
 Castle Lager 
launched
 Listing in LSE

1950 19801970

 Economic Depression and Wars do not 
deter the demand for beer

 SAB intensifies expansion across SA; 
diversifies into bottles, lodging and 
mineral water

 After producing only 
beer for 60 yrs. SAB 
begins to introduce a 
range of liquor products 
due to increased taxes 
on beer

 Lull in beer 
consumption

 Expansion into 
food sector

 After 75 
years as an 
English 
company, SAB 
turns SA

Gains 99% MS 
in SA through 

acquisition of 
Rembrandt



1980

* Apartheid was a system of legal racial separation which 
dominated the Republic of South Africa from 1948 until 1993

 Apartheid* and 
deteriorating social 
conditions for blacks 
prevented companies 
like SAB from 
transferring capital 
outside SA through 
Foreign Investment

 JV with Ceres Fruit 
Juices

 SAB acting largely out of 
self interest began hiring 
blacks given that 85% of 
beer was bought by blacks

1990 1999

 Dismantling of 
apartheid, release 
of political 
prisoners and 
domestic beer 
volumes 
exceeding 20 
million hectoliters 

 Aggressive expansion 
outside home country

 Acquires 
controlling interest 
in Pilsner Urquell 
to become a leader 
in Central 
European markets 
and the third 
largest brewer in 
the world

 Acquires 100% of 
Miller Brewing 
Company – No.2 beer 
market in the world’s 
largest beer market, 
the USA
 2nd Largest brewer in 
the world

2010

 SAB Miller of 
the early 21st

Century is a 
globally active 
company with a 
sharp focus on 
beverages, 
mainly beer







Launched in the 
year 1983, 
Haywards 5000 is 
India's largest 
selling strong 
beer brand 

Foster's Lager a 
uniquely Australian 
beer is now brewed and 
marketed by SAB Miller 
in India

Haywards 2000 H2K is 
India's only beer with an 
ABV of 5.5%



Indus Pride is a 100% 
malt beer

Peroni Nastro Azzurro is 
representative of classic 
Italian style and culture 
and is popular amongst 
modern urbanites looking 
for cosmopolitan class  

Launched in the year 
1993, Royal Challenge 
Premium Lager is the 
second largest selling 
mild beer in India

Ever since its launch in 
1984, Knock Out has 
grown to establish itself 
as one of the largest 
selling strong beers 
brands in the country 



To be amongst the 3 most admired beverage 
companies in India

To own and nurture local and international 
beer brands that are the first choice of the                  
consumer

MISSION



Indian Trail 

2000-01: Entered in July 2000 with JV and later acquisition of 
Narang Breweries (UP)
2002: Acquired Mysore Breweries (MBL) with 2 breweries in 
west and south , Rolled out Knock Out nationally 
2003:Acquired Rochees Breweries in February, Formed JV 
with Shaw Wallace, later acquired                         
2006:Acquired Fosters India                                   
2007:Launched Peroni Nastro Azzurro, a premium Italian 
brand, one of the top fifteen beer brands in the world in select 
cities                                                                                    
2008: Launched Indus Pride, India first 100% malt beer in 
Rajasthan. A year later it was launched in Karnataka



Indian Trail

2000-01

J V in July 2000 
followed by 
acquisition of Narang 
Breweries (UP)

 2002 – Acquisition of 
Mysore Breweries 

2003 2007

 Acquired 
Rochees 
breweries

 JV with 
SHAW 
Wallace 
followed by 
acquisition

2008

2006

 Indus Pride –
100% Malt 
beer launched 
in Rajasthan



Investment

 Since arriving in India in 2000, SAB 
Miller has invested over USD 500 Million.

 Ten world-class breweries strategically 
located across 9 states in India.

 Well placed to service the markets 
quickly and efficiently 

 Dedicated workforce of over 3800 
people. 

Beer is the world's most widely consumed and oldest of 
alcoholic beverages. It is the third most popular drink, 
after water and tea.



Market Position

 Past 10 Years 1/3rd Market Share

 Haywards 5000 + Knock Out 31% MS in 
Strong   

Beer 

Segment

 Royal Challenge + Fosters                                  28% MS in 
mainstream Mild     
beer segment 

Belgium, with 400 brands, has the most 
number of individual beer brands in the 
world.



Growth in Three Years

Beer Trends
Value in Mn.
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‘TuTankhamen’ is The mosT expensive beer in The world and is prepared 
based on a recipe recovered by cambridge University archeologists in 
Queen nefertiti’s temple of the sun in egypt. it is 52 usD per bottle. 
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Pack Sizes Packaging Category

 650 ml and 330 ml bottle

 500 ml and 300 ml can

 50 lt. and 30 lt. draught

 One way bottle

 Haywards Black – India’s 
first genuine stout beer

INNOVATIONS

Cenosillicaphobia is the fear of an 
empty (beer) glass



AD CAMPAIGNS



Haywards Hai Toh Hausla Buland, 
promotes the unwavering spirit of 
the common man to maintain his 
resolve, despite the tough 
circumstances in his life



CSR



Growth in last five years
THE ROAD 
AHEAD

 Government Regulations drastically hit sales in AP

 SAB consistently losing share

 Intent is to reinforce brand building especially for Fosters 
and to introduce new categories under existing umbrella 
brands



CHEERS

(hic!)


