
 



 

Above: Thriloch K M, Founder of TATVA Integrated Communications Pvt. Ltd.  



Some birds are never meant to be caged. Starting your own business is a thought that would have 
crossed almost everyone’s mind at some point during their work life. The desire to branch off on your 
own becomes more especially when you become annoyed with the drudgery of a nine to five job and 
unreasonably demanding bosses. However, just wanting to be your own boss, or being dissatisfied with 
a job scenario are not strong enough factors to sustain anybody through the uncertainty and challenge 
of entrepreneurship. To get an insight into start ups, and to bust myths regarding starting your own 
business, we interviewed Thriloch K.M. founder and CEO of TATVA Integrated Communications Pvt. Ltd. 
At twenty five, he has five years of experience in the Marketing and Media and Communications field. 
The gregarious person that he is, his passion extends to all aspects of Communications. He has worked 
with names like Janaagraha, All India Radio, Doordarshan, etc. It can get really intimidating to interview 
someone THIS young and THAT accomplished, but Thriloch can put anyone at ease with his down to 
earth demeanor. Here’s what the Young Turk had to say on entrepreneurship and its hues:  

TYP What made you start your own business? Do you find a nine-to-five job stifling?  
 

Thriloch: I hail from a middle class family and started working part-time, in 
Marketing and Media communications, from the age of 19 to make some pocket money. 
A simple part time work experience contributed a lot in honing my professional skills 
and long term pursuits. While still in college studying Mass Communications, I affirmed 
to do something on my own in the Media and Communications domain since I was really 
passionate about it. I utilized that time to gain practical exposure into the field and gave 
up the chase for money or any other short term gain. I interned in media organizations 
and NGOs. The knowledge and exposure boosted me to learn more, and my interests 
expanded. I’ve also taken part in extracurricular activities at various fests, and have 
participated in as many Communications workshops as possible. This combined with a 
passion for what I do prompted me to take the plunge and I started TATVA Integrated 
Communications.  
 
 
 
 

TYP  What is the ideology behind TATVA? 
 

       Thriloch  TATVA is all about innovation and breaking new ground, in the Marketing and Media 
Communications domain.  

 
 
 
 

 



TYP  TATVA seems to offer a number of different services. Is this to escape monotony, or 
does the diversity drive you?  

Thriloch 
The TATVA team comprises of a group of individuals that have carved a niche for 
themselves in their respective fields. Since there is a lot of passion in all these areas of 
work, irrespective of their diversity, we decided to offer services in all domains of 
expertise. With passion comes commitment and responsibility.  

 

TYP  What are the various verticals TATVA is venturing into? 

Thriloch 
We provide services in the areas such as PR (public relations), promotions (BTL 
activities), merchandising, advertising and brand building. Aside from these, there are 
some unique domains in which we provide marketing services. They are Sports 
Marketing, Awareness Campaigns and Films.  

 
 

TYP  Is there a story behind the name? 

Thriloch 
I was looking for a name with a powerful and intense meaning. I have studied Sanskrit at 
the school level and have read a lot of inspirational stories in Sanskrit. I believe that a 
cosmic power exists within some words in the Sanskrit language, for example ‘Om’ has 
enormous sacred significance. TATVA is a Sanskrit word that denotes basic principle of a 
philosophy. I am very lucky to have got the name registered. 

 
TYP  The bottom line in any business is the money. Most entrepreneurs find raising 

capital and investment rather challenging. How are you coping with the 
investment issue? 

Thriloch  Before starting TATVA Communications Pvt. Ltd., I worked as a freelance brand consultant 
to raise the capital. I saved a lot of money that I earned and I sacrificed fun and 
entertainment for a while in order to do so. After all, something’s got to give. This was quite 
a challenging feat, but it paid off.  

 

 

 



TYP  What is TATVA’s unique selling point (USP)? What sets you apart from the other players in 
your field, or is that not an essential criterion in a start up? 

 
 

Thriloch   Every company should have an USP. The USP differs from company to company. 
TATVA’s USP is that we do a lot of research on the present market trends before 
working on projects. This helps us deliver valuable results at the right time.  

 
 

TYP  Our society is hell bent on mainstream careers. Did you face any opposition when you 
announced that you were going to branch off on your own? If yes, how did you cope with it? 

 

Thriloch  Yes, there was some kind of opposition. It was extremely difficult for me to cope with it. 
I believed in doing what I was best at and I’m a fighter, I don’t give up that easily. So, 
here I am.  

 
 

TYP  What do you foresee for yourself and TATVA in the long run? 

 

Thriloch  I foresee myself as a socially responsible individual and a successful entrepreneur who 
would lead by example.  

For further details on the company and its founder you can visit www.TATVAic.com .  
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